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% Over the course
of 3 weeks, |
learned
leadership and
professional
behavior skills
needed to be
successful in the
business world.

% | also got a feel
of what it was
like to live on my
own, and
experience living
on a college
campus.




% The Martha Guy director’s aim to
recruit a diverse group of students,
so that we are exposed to a wide
variety of new ideas and
perspectives.
| made wonderful, long lasting
friendships and learned from the ;
other participants as well as the e Lo MILE
leaders. :
% ASU is the best fit for me because
of its culture of inclusivity.
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Traveling
% Asheville, NC
% Hershey, PA
< New York City,
NY




Fare & Share
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Fare & Share was the business
pitch | had the opportunity to be
a part of. We were a non-profit
organic food subscription
service.

Our primary point of distinction
from other food subscription
services was our ability to
accept EBT cards.

| enjoyed every moment
learning and working with my
fun, talented and hardworking
team.

Business Model




